In-Class Client: Beats

How | feel now: Sarah, a 19 year old girl who is hard of
hearing, has an iphone and has always felt left out by not
having beats or airpods. She is into pop culture and fashion.

Get to by: Get Sarah to buy the headphones by sticking to
trends, pop culture references, making the product
fashionable, and appealing to her emotions by making her feel
equal and included.

My Advertisements:

"I'll even match the colours of my outfit to the impant and use it as
an acessory. It's my superpower and I don't want to hide that Hard Of Hea ring

from anyone." - Tasha Ghouli
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| used Adobe Photoshop to make both of these advertisements. The woman pictured on the left
is a popular fashion influencer and reality TV star of Love Island, who uses a cochlear implant.



